Roll INO. oeieniiiiirasecsinssonnss

77881
M. Com. 4th Semester (CBCS Scheme)

Examination — May, 2024
INTERNATIONAL MARKETING

Paper : 17MC024DC2

[ Maximum Marks : 80

Time : Three Hours |
the questions, candidates should ensure that they

ct and complete question paper. No

tained after examination.

ghfve &7 & [ 378 g7
7 #ig @

Before anstwering
have been supplied the corre
complaint in this regard, will be enter

get & g7 37 @ e gherdl I
og @ ge7-97 A 8l gher 3 IyU 39 q99

Rrarga T8 g4 aram

Note : The question paper 1s divided into fwo Sections.
Section 'A' comprises 8 short answer type questions
(carrying two marks each) which are compulsory and
should not exceed 50 words normally. Section 'B'
comprises 8 questions (2 from each unit) the students
shall be required to attempt four selecting one question
from each Unit. All questions carry equal marks.
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SECTION - A
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1. Explain briefly :
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/2.//What is the international market environment ?
Explain any four components of the international
market envidronment. 16
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4. Discuss how advances in information technology has
impacted the international market ? 16
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7. Explain all the approaches to international pricing. 16
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